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EVALUATION REPORT

Netherlands Pavilion

at agricultural exhibition AgroSpring 2020, 18-20 February 2020
(incl. Agro Animal Show. Fruit, Vegetables, Logistics & Grain Tech Expo)

Netherlands Pavilion supported by:
Ministry of Agriculture, Nature and Food Quality of the Kingdom of the Netherlands
and Embassy of the Netherlands in Ukraine, Office of the Agricultural Counsellor

Netherlands Pavilion was organized by:
IFWexpo Heidelberg GmbH www.ifw-expo.com and DLG Ukraine www.dlg-ukraine.com

Exhibitions were organized by:
Kyiv International Contract Fair, www.kmkya.kiev.ua
International Exhibition Center, 15 Brovarskiy avenue, Kyiv, Ukraine


http://www.ifw-expo.com/
http://www.dlg-ukraine.com/
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1 Project description

The collective participation of 12 Dutch companies at the AgroSpring 2020 (featuring three
international agricultural exhibitions Agro Animal Show, Fruit, Vegetables, Logistics & Grain
Tech Expo (hereinafter referred to as Netherlands Pavilion) was organized in the period 18-20
February 2020. The event took place in Ukraine: Kyiv, International Exhibition Center, 15
Brovarskiy avenue.

The following Dutch companies were represented at the Netherlands Pavilion either directly
or via Ukrainian partner-companies:

Agrico Ukraine / www.agrico.com.ua

Bejo Ukraine / www.bejo.ua

CHV Korm / www.cehave.com.ua

CRV BV / www.crv4all-international.com

Holland Farming BV / www.hollandfarming.com

HZPC Ukraine / www.hzpc.com.ua

Kanters Special Products / www.kanters.nl

Mooij-Agro / www.mooij-agro.nl

Ottevanger Milling Engineers / www.ottevanger.com/
10 Rosana Biological Solutions / www.koppert.com/global/
11. Royal GD Animal Health / www.gdanimalhealth.com
12. Tolsma Ukraine / www.tolsma.com.ua
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The Netherlands Pavilion was composed of three separate island stands with a total floor
space area of 219 m2 including Business Lounge of the Netherlands Embassy, a kitchen and
two storage rooms.

AgroSpring is the key event for the Dutch agro companies to present their products and
services in Ukraine. The main thematic sections of the exhibition are:

Technologies of livestock and poultry farming:
Housing for livestock and poultry keeping;
Equipment for livestock housing;
Equipment for poultry;
Equipment for pig breeders;
Equipment for feeding and watering;
Equipment for milking and milk cooling;
Techniques and equipment for microclimate creation

Veterinary:
Veterinary medicaments;
Biological preparations and instruments;
Biological security of livestock farms.

Forage production and storage:
Forage harvesting machinery and equipment;
Equipment for forage production and storage;
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Forage and feed additives.

Genetics:
Instruments and materials for artificial fertilization;
Genetic material;
Embryo transplantation;
Equipment for pregnancy diagnostics

Equipment for products processing and storage.

Exhibition program featured:
Conferences, seminars, round tables;
Press conferences, business meetings;
Presentations of national and foreign companies

In the framework of the AgroSpring business program the Embassy of the Netherlands in
Ukraine organized the Netherlands-Ukrainian Agro IT Forum (18 February, 2020) and
supported the Netherlands Seminar on the Efficient Technologies of Cattle Health
Management (19 February, 2020).

In total 529 participants exhibited their products and services at exhibition space of 16,137
sgm (net). Apart from the Netherlands the AgroSpring hosted national pavilions of Germany,
France, Denmark, Austria, Great Brittan and collective participation of Turkish companies.
The exhibition was visited by 18,646 unique visitors.

2 Netherlands Pavilion 3D design and floor plan

The Netherlands Pavilion total area including business lounge zone, kitchen, two storage
rooms: 219 m2.
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The elements of the newly introduced visual identity of the Netherlands in combination with
the Farming the Future and Circular Economy campaigns were used in the stand design.

3 Netherlands Pavilion location in the exhibition center

The Netherlands Pavilion was centrally located in Hall 1 (marked in orange).
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4 Promotion of the Netherlands Pavilion

4.1 Mass media

The Netherlands Pavilion was featured in the news video by TV channel '5 Kanal'. The video
record was additional shared via Youtube and Facebook channels of the organisers -
https://www.facebook.com/Agrovesna.vystavka/videos/242106143456067/

4.2 Photo
Photo gallery -
https://drive.google.com/open?id=1X2A5BjzviXpwZM5rD2VrW4jHCSK E zt

Video -
https://www.facebook.com/DLGUKkraine/videos/571973016737875/?notif t=page post reacti
on&notif 1d=1584112324792223



https://www.facebook.com/Agrovesna.vystavka/videos/242106143456067/
https://drive.google.com/open?id=1X2A5BjzvfXpwZM5rD2VrW4jHCSK_E_zt
https://www.facebook.com/DLGUkraine/videos/571973016737875/?notif_t=page_post_reaction&notif_id=1584112324792223
https://www.facebook.com/DLGUkraine/videos/571973016737875/?notif_t=page_post_reaction&notif_id=1584112324792223
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4.3 Outdoor advertisement

Two 1.5 x 3 m promotion banners on the boards located at both entrances to the Hall 1 were
displayed for the period of 3 days: from 18 till 20 February 2020.

4.4 Social media

The Netherlands Pavilion was promoted on the Facebook event page
https://www.facebook.com/events/742028339576464/

Around 40 posts and shares published on the Netherlands Pavilion event page since October
2019 reached in total more than 7,5 thousand readers. The post content included introduction
of companies, announcement of business program events, photos shoots of exhibitor stands as


https://www.facebook.com/events/742028339576464/
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well as of the opening ceremony and official delegation visit to the pavilion. Additionally
educational content on circular economy topics was shared on the event page.
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4.5 Direct mailing

DLG Ukraine conducted a direct mailing to Ukrainian companies in the agrifood sector - over
12,000 recipients.

The email included introduction of the 12 participants in the Netherlands Pavilion as well as
invitation to visit them at AgroSpring 2020. Click here to see the mailing in archive
https://archive.sen dpulse com/u/N |qOODAOOA::/6mcgu/
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4.6 Netherlands Pavilion guide
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The Netherlands Pavilion guide with a short description of all participating companies was

published:

- print run 200 leaflets

- 50 brochures

- DIN Long (9.8 x 21 cm)

- 4/4 Full Colour (double-sided print)

- 12 pages

- folded and stapled.

Preview of Netherlands Pavilion guide:
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Link to download:
https://www.agroberichtenbuitenland.nl/documenten/publicaties/2020/02/18/nl-pavilion-at-
agrospring2020

5 Netherlands Pavilion sustainability program

The separate waste collection project was implemented in cooperation with the NGO No Waste
Ukraine https://www.facebook.com/NowasteUkraine. To manage the waste a system of four
containers for separate collection of paper, plastic, glass and other recyclable materials was
installed. In order to minimise waste the kitchen was equipped with the sink for dishwashing. No
plastic cups were used at all.

The project was communicated through media channels of the Pavilion. Volunteers from No
Waste Ukraine communicated and explained on site. In total during the last setup and three show
days 2,040 | of waste was collected, of which 1,800 I will be recycled.

pPIianis Uyae BignpaBneHo S
aHLLII0 COPTYBaHHA Ta
nopAanbuwy nepepobky.

6 Netherlands Pavilion entertainment and food

Full catering service was provided to the exhibitors of the Netherlands Pavilion and their VIP
guests during open hours of the exhibition. The menu included hot and soft drinks, fruits and

snacks. Meat and vegetarian burgers along with vegetable salad were served for lunch. Bread,
cakes and cookies were provided by the Dutch 21.3 bakery.

The following evening events were held on the occasion of the AgroSpring exhibition:
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Tuesday, 18 February

Event: Happy Hour, for the Netherlands Pavilion exhibitors

Time: from 16.00 h till 17.00 h

Location: Business Lounge, Netherlands Pavilion, Hall 1, IEC

Entry: All stand personnel of the Netherlands Pavilion exhibitors are welcome
Event: AgroSpring Exhibitor Reception, for all exhibitors

Time: from 18.00 h

Location: President Hotel (Hospitalna Str., 12, see map)

Entry: 2 invitations per exhibitor

Wednesday, 19 February

Event: International Agro Reception, joint networking event by the
Netherlands, French and British embassies,
for exhibitors of hosts” country pavilions and their top clients as well as
high rank representatives of the business, politics and associations

Time: 17.30-20.30 h
Location: IEC, 3A, 2" floor
Entry: all participants + 5 guest invitations per company

7 Conclusions

e The organization and visitor attendance of AgroSpring Exhibition 2020 was very
good. It proved to be one the most important trade fairs in Ukraine and undoubtfully
the largest for animal husbandry and grain technology in Ukraine. All this together
with the high level of attention of governmental authorities and outstanding number of
official international presentations makes Agro Spring the best choice for the
Netherlands Pavilion. Many companies showed interest in participation next year.

e The look and feel of the Netherlands Branding as well as the active support and
participation of the Netherlands Embassy provided excellent visibility and extra
promotion for companies. The Netherlands Pavilion as well as the special events were
very well attended and the business lounge was a magnet for business visitors.

e The location of the Netherlands Pavilion in the exhibition hall was good and easy to
find for visitors. The stands of the Netherlands Pavilion were higher than last year and
thus more visible from a distance. Three banner constructions hanging above the
stands provided additional visibility and premium look.

e The waste management project was a success. It was actively supported by the
exhibitors and served as a tool to draw attention of visitors to the principles of the
circular economy. Organizer of other collective stands expressed their interest to
practice it in the future as well.

11


https://www.google.com/maps/dir/%D0%9C%D0%B5%D0%B6%D0%B4%D1%83%D0%BD%D0%B0%D1%80%D0%BE%D0%B4%D0%BD%D1%8B%D0%B9+%D0%B2%D1%8B%D1%81%D1%82%D0%B0%D0%B2%D0%BE%D1%87%D0%BD%D1%8B%D0%B9+%D1%86%D0%B5%D0%BD%D1%82%D1%80,+%D0%91%D1%80%D0%BE%D0%B2%D0%B0%D1%80%D1%81%D1%8C%D0%BA%D0%B8%D0%B9+%D0%BF%D1%80%D0%BE%D1%81%D0%BF%D0%B5%D0%BA%D1%82,+15,+%D0%9A%D0%B8%D1%97%D0%B2,+%D0%A3%D0%BA%D1%80%D0%B0%D0%B8%D0%BD%D0%B0,+02002/president+hotel+kiev/@50.4376768,30.5434564,14z/data=!3m1!4b1!4m14!4m13!1m5!1m1!1s0x40d4cfeea3afbed5:0x52903058198ea3fa!2m2!1d30.590911!2d50.4520886!1m5!1m1!1s0x40d4cf01867c9f4d:0x7a801e02ae72487b!2m2!1d30.5260269!2d50.435862!3e0

	Content
	1 Project description
	2 Netherlands Pavilion 3D design and floor plan
	3 Netherlands Pavilion location in the exhibition center
	4 Promotion of the Netherlands Pavilion
	4.1 Mass media
	4.2 Photo
	4.3 Outdoor advertisement
	4.4 Social media
	4.5 Direct mailing
	4.6 Netherlands Pavilion guide

	5 Netherlands Pavilion sustainability program
	6 Netherlands Pavilion entertainment and food
	7 Conclusions

