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U, one of the largest supermarket chains in France, has launched “Fresh Stories”
to demonstrate that its fish is freshly caught. Filmed with Snapchat Spectacles,
Fresh Stories document the steps of the fish’s journey from sea to supermarket.




=

MILLENN

| =,
21-36 YEARS OLD 3\ |

74 / -

MILLENNIALS | THREE CHARACTERISTICS TRENDSACTIVE



=

MILLENN

=
#21-36 YEARS OLD "\ |

74 / -

MILLENNIALS | THREE CHARACTERISTICS TRENDSACTIVE




25

225

e

births per woman
-
br

\ ~
AN
v

l rrrr11r rrrr e rrT T TrTT T T 1 T T 1T UL L L L ) T 1.1 1
1960 ' 1965 1970 1975 1980 1985 @ 1990 1995 = 2000 2005 2010 2015

World fertility rate
n

1.25

1950-55 65-70 80-85 95-2000 2010-15 25-30

Source: UN Population Division

FORMATIVE YEARS

TRENDSACTIVE

MILLENNIALS | ME-CENTRIC



i\

\ /_ ‘:
)

4

MILLENNIALS | ME-CENTRIC TRENDSACTIVE



W

MILLENNIALS | ME-CENTRIC TRENDSACTIVE



n oWy
%WW TAL AN-RTH UA

. vy Tv Baoma

i
.‘U
L

|Rap|d'29n!!a!eom'~|,

Ay '
he o Sl

b
o ,ﬁq'l

iy~

-~

MILLENNIALS | ME-CENTRIC TRENDSACTIVE



